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okyo
Weekender

Japan’s No. 1 English media, since 1970

Established in 1970, Tokyo Weekender is the longest-running English
language lifestyle magazine and website in Japan. As a major source of
reliable information about living in or visiting Tokyo, we have gained the
support and trust of the foreign resident community as well as of tourists
visiting Japan.

TW magazine can be found at venues around the city including embassies,
residences, luxury hotels, cafés, restaurants, bookstores, tourist info
_ centers and more — all hotspots for influential foreigners in Japan. In
o, A € o, Y addition, hunereds of thousands of readers visit and utilize our website
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NEW TRENDS
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Area Guide: Shin-Kiba Ode to the Birds Shop Japan

Tokyo's lumberyard now lights up at Photographer Boa Campbell takes us These Japan-made beach ac

night as a popular entertainment hub. on a flight through Tokyo's world of style to your next seaside ex
fashion.
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Gourmel Delights Alpine Escape Serenily in Nature
Exploring the Edo-era streets and Let Hotel de L'Alpage envelop you It's into the woods to recharge
epicurean eats of Sawara. in its luxurious embrace. at Hakone Retreat.

PREMIUM LIFESTYLE
TVITLTIATATAN

The Art World TW Social Agenda
KAWS launches his first large-scale How our social page regulars are staying What's on in Tokyo during July and
exhibition in Japan connected while staying safe August, plus plenty of events to enjoy
from home
53—



Contents & Design
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Rate Card 2025 — Print
Bl 422025 — HIl

AD SIZE DIMENSIONS PRICE PER ISSUE
JINETA X ik 1 5 &7 Dl

Cover Special*
(Front cover + 4 pages) Multiple Pages ¥4,000,000
FHRARS v)L (A4 H)

Double Front Spread

420 297 ¥1,200,000
Double Page Spread

420 297 ¥1,000,000
Inside Front Cover 210mm x 297mm ¥1,000,000
=2
Inside Back Cover 210mm x 297mm ¥800,000
333
Back Cover 210mm x 297mm ¥1,500,000
34
fgﬂ Page 210mm x 297mm ¥500,000
Production Cost ¥200,000 (per page)
il fEEe LE B 7-H Ol {2
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Publishing Schedule

HITATT P 2a—Ib

ISSUE SHUZAI REQUEST DEADLINE ADVERTORIAL MATERIALS DEADLINE STRAIGHT AD DEADLINE PUBLISH DATE
HERB D b Y D8 6 DHBAREY) (947 7 TLHDBE ) b 2 L OB & DHBARRE) (5479 7 OB 2) B S b B ) FAT T
TW 2025 Vol. 1 2025.01.31 2025.02.14 2025.03.05 2025.03.28
TW 2025 Vol. 2 2025.03.28 2025.04.11 2025.05.07 2025.05.30
Made in Japan (Arts Special Issue) 2025.04.30 2025.05.14 2025.06.04 2025.06.27
TW 2025 Vol. 3 2025.07.30 2025.08.13 2025.09.03 2025.09.26
TW 2025 Vol. 4 2025.10.01 2024.10.15 2025.11.05 2025.11.28
The Bucket List (Travel Special Issue) 2025.10.29 2024.11.12 2025.12.03 2025.12.26

Delays in submisssion of materials will lead to shortened client checking times. Materials submitted after deadlines may be run as received.
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EMBASSIES & CHAMBERS OF COMMERCE

British Embassy Je[E R

Canadian Embassy 717 % K

Embassy of Singapore > ¥ ' —)L KHEH
Embassy of Australia A —A 7Y 7 K
New Zealand Embassy =2—3—7 ¥ F KHifHE
United States Embassy >K[ERfHH

and more than 110 others ZMD1t 11054 I

MAJOR COMPANIES

Delta Air Lines 7 /L i %2

Edelman Japan Z7)L 2y 2 v/
Mercedes-Benz Japan X)LtT A« XY HA
Pembroke Real Estate > 70 —72

Servcorp ¥—7"a—7"

Warner Brothers 7 —7—+7" 7% —2Z

Loréal Japan HAQL 7))V

BARS & RESTAURANTS

Barbacoa 7MLy a7

Bubby’s New York N\E'—X =—a2—3—7
Guzman y Gomez 7 A<V + A —+ TR R

Nobu Tokyo

Outback Steakhouse 777 F2Ny 7 A7 —F /N7 A
Ruby Jack’s Steakhouse & Bar V' E—T ¥ v 7 A
Schmatz > a2~y

Starbucks A% —/3v 7 X

Streamer Coffee Company

Tableaux ¥ 7’2 —X

Wolfgang Puck L7 ¥ x> -8y 7

and more...

Magazine Distribution
< Y VARG (—H)

HOTELS

ANA InterContinental Tokyo

ANAA VT —ayF 2 FNVETIVHR

Andaz Tokyo 7% —RAH i

Cerulean Tower Tokyu Hotel

NI T VT =R AR TV

Conrad Tokyo 27w FHIK

Grand Hyatt Tokyo 77 ¥ F A 7y AL

Hilton Tokyo )L ¥ B

Hotel New Otani Tokyo &7 /V=a—F—4%=
Imperial Hotel 7 & A7)

InterContinental Tokyo Bay

BTNAY Y =2V F 2T NVHITANA

Park Hyatt Tokyo 7S— 2747y F R

The Peninsula Tokyo ¥+ R=>> 27 L

Shangri-La Hotel, Tokyo ¥ > 77 H7)L B
Four Seasons Hotel Tokyo 74— —A Y XA TV H I
Mandarin Oriental, Tokyo =>% ) > F ) V%)L
The Ritz-Carlton ¥ +VU v« h—)L F U HUH

The Westin Tokyo 7 = A7 1 ¥ H 7T )V B

CULTURAL CENTERS

Mori Art Museum #FRFETEHE

New National Theatre Tokyo #7[E 2 El%
Edo-Tokyo Museum 7L~ 3 5 [ fi
Foreign Correspondents’ Club Of Japan

HANERRE =

SPORTS & LEISURE

Gold’s Gym I—)LFT A
Tokyo American Club BI{7 XU AV 057
Yokohama Country and Athletic Club

FASHION & RETAIL

Books Kinokuniya et B =5

National Azabu 7+ 2 VAR

Nissin World Delicatessen HiEV7 — )V N7V AT v
Precce Premium Tokyo Midtown 7L vt 7L S 74
Roppongi Hills /NAREILA

Tokyo Midtown H I3y F¥ 7~

SCHOOLS & UNIVERSITIES

British School In Tokyo 774 v 2« A7 —) A VHIK
Globis 7' — B AFEE KB

Sacred Heart Intl School B4.x A % —F 3 a IV A7—)b
St. Mary’s Intl School

VbR =R A —F T aFI AT

Temple University Japan 7 7V K

The American School In Japan

TAVH VAT =A%

HOSPITALS & CLINICS

Tokyo Ambassador Dental Office B {7 v/ N4 — g )
Garden Clinic Hiroo '™ —7 v 7V =y 7 |K)JE

Reiko Dental Clinic LA a7 ¥ F N7 =y

Sanno Hospital [11FHE T

Shirokanedai Orthodontics Clinic

HE&B BRI 7Y =y 7

Tokyo Midtown Clinic ISy ¥ 7)) =y

Tokyo Takanawa Hospital 55 Si#ivi e

Trust Dental Clinic F 7 A &R =v 7

LUXURY RESIDENCES

Akasaka Residence Top of the Hill JRIKZ 7 —L 7 > A
Akasaka Tameike Tower Res. ZRIHY 7 —L 27 A

ARK Towers ARKY 7 —

Atago Green Hills Residence

BEI)—VELAL DTV A

Forest Terrace Shoto 74 LA N7 7 AMRiE

Holland Hills Mori Tower RoP &7 % )L A##4 7 — RoP
Homat Viscount &Z—=<v bXA A7

Kioicho Garden Tower flaHH] A —7F 57—

Moto Azabu Hills Joiffi e /LA

Oakwood Apartment Azabudai 2 —277 v F7/3—FX2Y
AT G

Oakwood Residences Azabujuban A —77v FL Y7 ¥ Ak
i+

Oakwood Roppongi T-Cube 4 — 77 F7NAK T-Cube
Roppongi Sakura-zaka Residence /SNARIKSIRL T~ A

HEALTH & BEAUTY

Assort Tokyo

One WORLD International Hair Salon
Sin Den Tokyo

Acali Boutique

Elana Jade Beauty Salon

TOURISM CENTERS

Haneda Airport 2%

Narita Airport il H 2%

Minato City Tourist Information Center 35X BGIEHR
Y —

Tokyo City i B3 74 74






500,000

Monthly Pageviews
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320,000

Monthly Unique Users
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User Gender
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52% 48%
Male  Female
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Website Demographics
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Tokvo Voted World's Best Big City

Sponsored Web Article
WebGt 3 AT

Sponsored articles are no longer just ads in text form.
Depending on your target audience, services or products,
and desired outcome, we will find the most creative,
successful solution for promoting to readers.

ALHIANEL SV TH T HEITEA,
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Banner Ad
N —Ind

Banner ads are still the best solution for long-term
promotion. We also create tailor-made ads that our
readers will want to click on.

*Banner ads comprise of a promotional image with
accompanying text (approximately 18-20 words).

BN 7ae— a icid N —AEGIEE L2630,
B EOBEICE EB)IAE DHITEL K-S TED £,

XHMREF vy Far— (K157 —1F)

BANNER AD SIZES
PNF—IREFAR

Homepage R—=LR—= 970 x 250px

Article Page L R—Y 640 x 360px

Mobile TNAI 300 x 250px




Japan Travel by Navitime

Tokyo Weekender has partnered with JAPAN TRAVEL by
NAVITIME, a service designed for inbound travelers, to
enhance their travel experience. From pre-trip planning
and on-the-go navigation to post-trip sharing, the
collaboration leverages Tokyo Weekender’s engaging content
and NAVITIME’s advanced technology. Together, we
provide web articles, location-based coupons, and targeted
advertisements through the app, delivering accurate and
impactful information to visitors. This partnership aims to
boost awareness of local services, encourage visits to facilities
and regions, and offer travelers a more enriching journey.

ik DFHH « PRSI FTHDDREBEEN. K7 D770 =7
F TRV AR—FT 5 HKITERIT Y —E A TJAPAN TRAVEL
by NAVITIME; &, Tokyo Weekender?SiE#s, 7 7Y NTD
WebilH. MBEHEHR2ZIGH L7 —R v, LERES2EL C.
w H AT 3 T HME CRIER Y e (G2 F8 (5 L Hask P Hils~ ok
e R Y —E ZADFRHIARKICEHBRL £,

Japan Travel
oyNAVITIME

5 Places to Eat A Nightlife Guide
in Odawara to Akasaka

Toky
JapaninOctober:The

Best Things To Do a... 9 Best Spots to See...

Tokyo Drifting: 5 of

igh-Rise Foaln
The Best Hig Our Favorite Driving...

Photo Spots to Snap...



AD TYPE
N

Web article
+ Instagram Story
WebglHA 5 +HIGA M= —XEefi

Web article
+ Facebook post
WebgtH A T +FB# A

Banner Ad
NFr—Ii&

Rich Media Ad
N

Concierge Listing
av VY a g

Event Listing
AV MEH

Rate Card 2025 — T'W Website

SIZE

N

1x web article& 1x Instagram Story share
WEBSA 7y 7R HIRE +A Y A5 77 I
A=Y — R hH

1 x web article & 1x Facebook post
WEB#% A 7 v 75094 5 +Facebook A

1x magazine article & 1 x web article
MEEE+WEBS A 7y 7 5l H A

1 month banner placement and design
NF—=Hl{E(2) A T4 7))y FTHRSE

Embeded Instagram Post Ad
Instagram A MAEH DA A

Copy and artwork to be supplied by client.
* After the first year subsequent years will
be charged at ¥120,000 per year

JEFTE R E iR 2 CRA 7S
XARMRIZ. 29 H AR R1207 1

Copy and artwork to be supplied by client
ARy MERETS 2 TRA 2SI
3 HU LD 5D A (15)7) 2 51

B4 222025

DIMENSIONS/WORD COUNT

~HE / HEEEL

800-1000 words

800-1000 words

800-1000 words

Home Page - 970 x 250px
Article Page - 640 x 360px
Smart Phone - 336 x 280px

6 image Instagram Story

200 words max.
Plus 1 image

200 words max.
Plus 1 image

WEBY A b

PRICE

fikis

¥500,000
A Xy i N

¥500,000
N IF =T

¥1,000,000
=5

¥350,000
(per month)

¥600,000
(per month)

¥150,000

¥50,000

PRODUCTION COSTS
HEEAR
Photoshoot&Press Coverage Per Day
b &AL 2 1B 7D 200,000
Press Coverage Per Day
i IHb7Y ¥10,000

15% of total amount
TREEHD15%

Direction fee
TRV avE

All prices exclude transportation costs.

If translated text to Japanese is required, a fee of ¥20 per character
will be charged.

Revisions beyond the 2 included in the initial order will incur a delay
in the delivery. Revisions may be declined in cases no delay is possible
and the revision cannot be made in time for the agreed upon deadline.
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Instagram Demographics
A VAR T I LN

Followers Engagement Rates Users by Gender Country of Residence
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Grid Post
7" )y FARAb

Land a spot on our beautiful and carefully curated Grid.
Instagram’s visual nature and our distinct photography
style will shine a new light on your business.

*Grid Posts require a photoshoot without exception.

LILAEGEINZ 7Yy FIZA Ry Mg#, Instagram
DED a7V HEEETWOMBOBEE ZY A )%, f
HOE R A T2 "B TET,

Uy FEA M BRI BT L 2 ) £ 5
Grid Pin (7 Days)
7 Vv ey (7HRM)

Pin a Grid Post or Reel to the top of our grid for 7
calendar days.

Yy FRANZTHEZ VY FO Rl T35,



Stories Posts
A F =1 —=ZARAF

Article Share Story
M

Generate more traffic for your Sponsored Web Article
by sharing it with our most engaged online audience.

*Article Share Stories require a Sponsored Web Article.

AR Y —(1E WebilFH 2 m b 2VL AR EEF 5 LT
ZDRLENDE 774w 7 2P LT,

SFHY 27 A=) —IZIEWEBR O SCAMBETT,

Editorial Story
WFA S =Y =&

Editorial Stories have a unique behind the scenes touch
that makes our audience feel as if they are on location.

*Editorial Stories require a photoshoot without exception.

HMAF =) =X Tl HIFOHEEEL2 AL E T, $2THY;
12V B0D K9 IR BP9

*T74 P T NVA L= =3I 7 (R 03 i BT T,

The Best Traditional
Summer Festivals in
Tokyo in2024




Rate Card 2025 — Instagram
B4 #2025 — L VAV T TN

AD TYPE AD DETAILS PRICE
INGFAT I E DEE fii
Instagram Grid Post 10 images per grid post Press Coverage  Per Day ¥100.000
AV AZYT 5 RAR 2y REAN 1 DITIREE ] 0 ET * U5 ¥300,000 bt L Hd 7D )
Pinned to the top of our grid for 7 calendar days ¥50.000
THHEZV Yy PO RICRAM2EY TS ;
Instagram Story Article Share (article tie up add-on) ¥150.000 * All prices exclude transportation costs
AVARY T TN Ab—=Y =R Al =7 (RS A 7> ay) ’ e If translated text to Japanese is required, a fee of ¥20
per character will be charged
Editorial Stories (1~5 per shuzai day, up to 20) *Photoshoot required ¥150.000 e Revisions beyond the 2 included in the initial order
WA=V =X (e H1HS 72D 1-58, 2 0K £ T) kAU 22 ’ will incur a delay in the delivery. Revisions may be
declined in cases no delay is possible and the revision
Instagram Reel 15-25 seconds long (max 2 reels in 6 month period) *Videoshoot required ¥500.000 cannot be made in time for the agreed upon deadline.
AVRE T T ) =)L 16-251 (6 7 HDIE 2 D% T) * MUt 22 ’
o« =T DG EIZ IESGEE D FHEAELET
Third-party usage rights  SUFOR ISR 2RIERIZ @B 2 [H 7 L £
¥300,000 L B o
sl P A I (SeiED 6 HAGERIER CHZ 201 /57)

o YR ICE N 520 % 2 218 1E 1. N DSk
NAHZEDRHD F T, B FETE LWL, 728
WL Ic &b wWESIZ BIEZBHN T3
ZEDBHDET,
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n
2,600+

MEMBERS

B

A

A
46% vs 20%

TW OPEN RATE VS. AVERAGE
TWH —7" K LS D g

N/
7‘
6% vs. 2%

TW CLICK RATE VS. AVERAGE
TW2 ) 73 LV O M

TW Insider’s Club

E 2 Biila 3 2 =54 Mnsider’s Club;

Newsletter
Za—AL Y —

The “Insiders Club” is a members-only community that gathers
exclusive people who are particularly strong communicators
among its readers. Members are foreigners living in Japan with
an average annual income of 12 million yen or more who have
influence in their home countries and surroundings, such as
embassies, foreign global companies, and media professionals.

You can use our network to hold events, sample products, and
conduct other promotions. You can also take advantage of our
regular newsletters for members.

Tokyo Weekender®D g5 DHCTH | FFICFHEE STV 7 A
IN— Tl )icke o282 2 =512 NInsiders Club;
T9, 2EBMIEEFEENL, 2005 ML Eo, KEfE - NAE&ER T
0— VAR - X T4 7R E L L BHER RO E T 2R
A9 51EHNEAN,

WMy b7 =721 L ARV e WYy ) TED T
TE—TavyPuETd, £, EHWICEELTW R EMIT=
2—AL Y —H TIEH W2 T £ 7,



Insider’s Club Demographics

A Ay /A UNEE
Household Status User Gender Employment & Industry
fHHr PR L il T e 3%
o YA o
3 o o ]
@O & — =
R? 48%  52% 1
Female Mal CEO / Manager 25% Freelance
33% 33% 33% vl o 79— %
Single Married With Children —
Ly WEwi & THEH D ey
on
Business Owner 12% Homemaker
e, HE 2 FTh, R
¥1 2 O O O O O O Average Yearly Salary
. ﬁ b
-
P ) 0 Government 9% Office Staff
T
L A=
¥10-15 mil (1F5-1.5F5 M) m.( —
(0)
12% Teacher 7% Student

2L A

Nationality
o
v 33%
United States
KIEH
2% 31%
United Kingdom
B [E]
15%
12%
Asia
7T
10%
7% Japan
HA
11%
Other
6% Z Dl




Insider's Club Newsletter

Hi Weekendars!

We hope you're enjoying Goldan Week and your well-deserved days offl It's
been quist in the TW offices as we put the finishing touches on Tokyo
Weakender Vol. 2 which will come out in just a few weeks.

“Overtourism™ seems to be the buzzword of the moment as tourism peaks in
key locations such as Tokyo, Kyoto and Kamakura - we r&:«:enutlyI pcnsted ahnut
the Lawson in Kawaguchike putting up a blockade to k disr

1< wha were blocking nearby businesses.

But, you probably know just as well as we do, that Japan's beauty extends
beyond these popular spots. That's why we love to shafe in- depth guudes on
Ieas-emlucre:! piaces suich as our recent articles on M ki and K T3

In fact, | 2 is filled to the brim with incredible pla::es waltlng fnr ',rnu 10
visit.

Ower on YouTube, Kim and Lisa went to Japan's one-and-only costume actor's
school to see what it really takes to be a mascot and to meet a few of the
peopie inside the costume. Spoiler; It was & ot harder than we thought. Give it

Have a great rest of the week!

- Lisa from TW

irned

Mest Moe, the star — along with

TW Insider’s Club Newsletter
'Insider’s Club) =a2—X1L % —

Simple Questionnaire (total of 5 questions) & Giveaway
Eiz7 > r—rEISH)+HEEX 7747

Improve your click-through rate
and conduct surveys by adding a giveaway.

)y FRAMZ2THEZ VY RO EIcE T 5,

Banner Ad
N — N

Banner Ads can be linked to a destination
specified by your company.

NF—IEEEEIRE AN 7 EE W HE T

Event Listing
AR

Promote your event in our popular newsletter.

ANRZDZ2a— ALY —TAXRV 2 ELELET,

Newsletter Article Tie-in (small frame)
Za—AVL Y —FHIA Ty 7 ()

Increase traffic to your TW web article by
delivering it directly to our readers’ inbox.

*Web article publication is a prerequisite for this service.

HHEOZEHICEBEETAIET. TW Web SEHEADFIFI 74w

RO ET, AU —E R IIWebEHEBE#H I GEEED F T



Solo Newsletter
= a—AL Y — 1S

Send only your company’s information at the timing of
your choice. It is possible to include detailed information

in the newsletter, to send out a powerful message that is

easier to understand.

*Web article publication is a prerequisite for this service.
*The options on the previous page can also be added.

CHLEDYA IV T, BILERD AZ BT 5 HEMELAE D
AEE T, FMEREP=2—ALY—FTHHETA LT
IO GL B Ay e —DFEBRHWET,

MXTWOWEBEIH IS L) £7,
XHTEHDA 7> a v LML A EE T,




Rate Card 2025 — Insiders’ Club Newsletter

AD TYPE AD DETAILS WORD COUNT PRICE
NSV &V INSIOES Nk fikis

Deliver simple introductory text and photos according to the day of the week (theme) that best suits your company. Web Article
This will link to the corresponding web article and increase your reach. 800 words ¥700,000
Newsletter Article Tie-in *Web article publication is a prerequisite for this service. Plus images
—a—ALY—ilsH
S VAUN D) Bl R IEREH (T — ) Icdb b TR BN X+ EEZAME, Newsletter
WEBS A7y 7R BANHEL ) =T B PLET, 200 words ¥500,000
XTWOWEBRLHHEHD B AT LD £ T, Plus 1 image

Sampling and surveys of your products can be conducted for an additional 150,000 yen. This is a great way to improve your click-through
rate and make your approach more powerful. The simple questionnaire is a total of 5 questions.

*The content of the giveaway will be checked in advance by the editorial department.

*We will share the results of the simple questionnaire with you.

. : : . *Newsletter article tie-in is required, for a total of ¥600,000
Simple Questionnaire + Giveaway

a7 — b

5 questions

BHRHOY > ) 707 o — MED GBS T CEM A EE T, Plus images ¥150,000

TEEAXT T4V 2y 78I FICbBA BT, KOS T TR —F £ T,
WS 7 r— N A £ Y,
KX 7 T4 7 (7L P)NRE, FANSHENR T = 72 SETHEET
57— MO R S SO E £
% bR oo i 5 S X028 (1605 HY)
*The banners can be linked to a destination specified by your company.
Banner Ad *The banner can be placed at one location per banner (we do not accept any specific locations). 200 words
NP — N N e [ b e N S Plus images ¥500,000
XoNF—IIE AR oY TECERIHE T
KNS —REFITNIIADH 720 1E T T (GO EIFEAKSTED EEA)
Event Listing Online or offline event. Price dependent on the number of participants and content. 200 words _
A hiai A IAVELBAT FA VDAY T MR MR Ko THRAD £, Plus 1 image

I 15-25 seconds long (max 2 reels in 6 month period) *Videoshoot required
nstagram Reel

N o . 400 words ¥500,000
AV AT 775 V=N 15-25% (6 7 HOE 25 0) % R 5






Custom Video Production
) A% L Eh il E

- All shoot-related expenses will be charged at cost.
- All prices exclude transportation costs.

- Revisions beyond the 1 included in the initial order will incur a delay
in the delivery. Revisions may be declined in cases no delay is possible
and the revision cannot be made in time for the agreed upon deadline.

- Filming team usually consists of a minimum of three people.

- If translated text to Japanese is required, a fee of ¥30 per character
will be charged.

IR CHAT A, HIH. T T A T4 KB EFIIEEZHERLET
L T DA, L& SGEE S FEAL £

* BRI ICE N 22012 A A B I, mDNEN S ZEVRHD F T, L
DBFEETE RV A FNRLIGWHIICHEICGED WG A1 B1Ez2E8HD T
5ZEMHYET,

RS R SA RN TR L £

c FOR RIS TABIERIZ., M EHZEHE L E T (RiE»o HARGERIER
CTHZ30M/F) |



VIDEO TYPE
v A7

Standard Video
L o720 Bl

Short Video
AT A ENH

Ident Video
TAT v IETA

INCLUDES
TA T

Ak —Y—F—F /Storyboard

HUM %% / Planning & Scheduling
s & / Filming

e E / Edit (+1 edits)

A=Y —1H—F / Storyboard

HUM %% / Planning & Scheduling
28 / Filming

e E / Edit (+1 edits)

A=Y —i—F / Storyboard

HM 3#%42; / Planning & Scheduling
s & / Filming

e E / Edit (+1 edits)

Rate Card 2025 — Video Production

LENGTH
I

8min

3min

30sec

Bl 4> $£2025 — @)l {E

PRICE
Ml

¥4,000,000~

¥2,000,000~

¥1,000,000~

EXTRAS
A7 ayv

Extra Edits
SR [IFITES

Expenses

et

Casting
XXYATAVT

Audio Track
NS

Custom Audio Track

e

ITEMS
AT L

ENAREECR)XEHDL L / large edit *5 days
EHRE(H) %2, 3H / medium edit *2-3 days
BN EE (D) X1THBAAN / small edit *1 day

All shoot-related expenses will be charged at cost.
IRECIHAETHEIEH 77 T4 E T4
B IHEEZERLET,

Price varies according to clients’ needs.

FLAMIES>TEHLET,

Price varies depending on the length and/or distribution of video.

BT 9 2 2D BT E
XEHOIR SPRLEMBICK DT 2k SEZE DD LT,

Custom audio track can be created upon request.

TS 2 i A 25 LR

UNIT PRICE

Al

¥300,000
¥150,000
¥50,000

¥5,000~¥50,000
Hh/per track

¥100,000~
5%7/per 5 min



Rate Card 2025 — Design Services
B4 #2025 — FHA L H—ER

TYPE DESIGN DETAILS PRICE OTHER SERVICE COSTS
547 FHA L DR fif et ZDbDY — A
Pamphlet production Create an 8 page brochure from a 4-page tie-in article Photoshaoo/t&Press Coverage Per Day ¥200.000
RyILybTasrvay  AR—POIATy T REERALT. 88— 0, 7Ly b fET ¥1,>00,000~ Iih &t 2 IH&7D ’
Press Coverage Per Da
Cost dependent on conditions. e 5 1H 5)7‘3@ ¥150,000
New Pamphlet Production Please contact us for an estimate.
HiRl S 71y Ml BHIZSAEIC XD BT BEAE Direction fee 15% of total amount
YIFBHVADE(E I, TAVI v avH HRED15%

Website Landing Page
T 7 YA TUTAVTR—=Y 11,000,000

Cost dependent on conditions.

Complex Website (requires consultation) Please contact us for an estimate.

a7y 7 A7 27 (FHERE) BRI LD RN, B RAE
HDIEBRVEDHELIZIN,

Cost dependent on conditions.
Please contact us for an estimate.

Custom Design Production We can provide other design services upon consultation

ARG LT YA il il IR D LT A o —7 AR LT BT E D B £ 55 B
DIEBERIADEEE,

B2B Newsletter

B2B= 2 — AL ¥ — ¥800,000



ENGAWA#K &4
T106-0032 HHARHE

Tokyo Weekender

t. 03 6804 6226
f. 03 6438 9426
XINARKE6THIO-1 e. sales@engawa.global



